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Introduction

In 2015, nearly 55 million Latinos, about 18 % of the total population, call the 
United States home. The growth of the Latino population is forecast to con-
tinue dramatically such that by around 2042 the United States is expected to 
reach a historic milestone as the White, non-Hispanic population drops below 
50 % of the total. This growth is being matched by an equally dramatic disper-
sion over the last several decades of Latinos from traditional receiving states to 
smaller towns and cities around the country, particularly in the South and Mid-
west. Public reaction to this growing population has ranged from welcoming 
to discriminatory to outright violent. Absent federal comprehensive immigra-
tion reform, state and local elected officials have been crafting and passing im-
migration legislation, stoking sometimes virulent debates across the country.1

Given the inevitable political, economic, and social challenges that accom-
pany this massive demographic change, it is more important than ever to un-
derstand how Americans perceive Latinos and immigrants and what role the 
news and entertainment media play in shaping this collective public percep-
tion. If public opinion reflects the media’s pervasive stereotypes of Latinos 
and immigrants as law-breaking, permanent foreigners, it will severely hin-
der the United States’ ability to live up to its ideals of an inclusive, multiracial 
democracy.

In this chapter, we leverage data from  a national survey and an interac-
tive online experiment to answer two key questions. First, which stereotypes 
about Latinos and immigrants do Americans hold? Second, does exposure to 
these stereotypes from popular media sources reinforce or attenuate them? 
We find convincing evidence that non-Latinos attribute both negative and 
positive stereotypes to Latinos and immigrants, that these stereotypes are 
not moderated by interpersonal contact with Latinos or immigrants, and that 
news and entertainment media can shape public opinion about Latinos and 
immigrants in a variety of ways.

1 Andrea Christina Nill, “Latinos and S. B. 1070: Demonization, Dehumanization, and 
 Disenfranchisement,” Harvard Latino Law Review 14 (2011): 35–66.
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Tyler Reny, Sylvia Manzano196

Latino-Threat Narrative

At least since the beginning of the 20th century, Latino immigrants have been 
constructed by political and media elites as threatening to the nation.2 The 
creation of a new citizenship category in the 1920s — “illegal alien”3 — reframed 
immigration from Mexico as both undesirable and an affront to strong Amer-
ican traditions of law and order. These frames have not only persisted but have 
been applied, at least in popular discourse, to all Latino immigrants as well as 
their U. S.-born children.4

These legal and political constructs are not just artifacts of American polit-
ical history, but they have also heavily influenced the public and published 
debate over contemporary immigration policies at the local, state, and na-
tional level. California’s political battles over immigrants and immigration in 
the early 1990s are particularly illustrative. Flailing incumbent governor Pete 
 Wilson built his 1994 re-election campaign around support for Proposition 
187, a punitive ballot measure that barred undocumented immigrants from a 
number of state services, including education and health care. Leveraging the 
stereotype of Latinos and immigrants as criminals, Wilson played to and ex-
acerbated White voters’ fears of demographic change, catapulting himself into 
another four years in office.5

Wilson’s loud embrace of anti-immigrant politics and rhetoric also thrust 
Latino and immigrant stereotypes into mainstream public discourse. Shortly 
after the Proposition 187 fight, California voters passed Proposition 209, end-
ing the use of affirmative action, and Proposition 227, eliminating bilingual 
education from the state’s public school system.6 Together, the fights over 
these ballot initiatives legitimized caustic public discourse about Latinos and 
immigrants that would shape public opinion and set the tone for the immigra-
tion debates that were to follow.

By the time Congress attempted an overdue overhaul of the federal immi-
gration system in 2006, anti-Latino and anti-immigrant forces were well en-

2 Mae M. Ngai, Impossible Subjects: Illegal Aliens and the Making of Modern America (Prince-
ton, NJ: Princeton University Press, 2005); Leo Chavez, Covering Immigration: Popular 
 Images and the Politics of the Nation (Berkeley, CA: University of California Press, 2001).

3 In some portions of this chapter, we use the phrase “illegal alien” to refer to undocu mented  
immigrants. In order to test subjects’ responses to the language that is actually used in the 
news media, survey questions used “illegal” rather than “undocumented.” We  recognize  
that the accepted terminology is “undocumented” and are not endorsing the use of “illegal.”

4 Chavez, Covering Immigration.
5 Daniel HoSang, Racial Propositions: Ballot Initiatives and the Making of Postwar Califor-

nia (Berkeley, CA: University of California Press, 2010).
6 Otto Santa Ana, Brown Tide Rising: Metaphors of Latinos in Contemporary American Pub-

lic Discourse (Austin, TX: University of Texas Press, 2002).
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The Negative Effects   197

trenched and armed with powerful frames to derail reform efforts. Both White 
supremacy groups and respected scholars warned of the reconquista of the 
Southwest.7 Groups of armed vigilantes organized to patrol the U. S.-Mexican 
border, newly designated a terrorist gateway in post-9/11 America.8 Loud cries 
of “No Amnesty” from the grassroots, energized partly through cable televi-
sion and conservative talk radio, forced Republican U. S. Senators worried about 
primary challenges to distance themselves from any immigration legislation 
that included a pathway to citizenship for undocumented immigrants.9 With 
withering public support, loud opposition, and negative stereotypes firmly en-
trenched in both popular discourse and public opinion about Latinos and im-
migrants, the 2006 and 2007 immigration reform efforts both died in Congress. 

By now, it is common to see media coverage of Latino immigrants that 
is negative in tone, full of stereotypes, and highly sensational.10 A 2008 
 Brookings Institute report on immigration coverage analyzed 70,737 stories 
from 48 media outlets across five different media types and concluded that 
coverage of Latinos and immigrants focuses almost exclusively on undoc-
umented immigrants and immigration, lacks important context, and often 
frames immigration as a crisis.11

These media frames matter. As Santa Ana (2002) points out, human think-
ing relies on images and metaphors. These images and metaphors are the 
mental building blocks with which humans make sense of their social world. 
Given that Americans are poorly informed about issues of immigration,12 
 media and political elites can play a large role in constructing the metaphors by 
which Americans come to understand demographic change, immigration, and  

7 Southern Poverty Law Center, “American Border Patrol/American Patrol,” http://www.
splcenter.org/get-informed/intelligence-files/groups/american-border-patrol/american-
patrol, n.d.; Samuel Huntington, Who Are We? The Challenges to America’s National 
Identity (Simon and Schuster, 2005).

8 Marc R. Rosenblum, “US Immigration Policy Since 9/11: Understanding the Stalemate 
Over Comprehensive Immigration Reform” (Migration Policy Institute, 2011), http://
www.migrationpolicy.org/pubs/RMSG-post-9–11policy.pdf.

9 Banu Akdenizli et al., “A Report on the Media and the Immigration Debate” (Brookings 
Institution Report, 2008).

10 Marisa Abrajano and S. Singh, “Examining the Link Between Issue Attitudes and News 
Source: The Case of Latinos and Immigration Reform,” Political Behavior 31 (2009):1–30; 
Regina Branton and Johanna Dunaway, “English and Spanish-Language Media Cover-
age of Immigration: A Comparative Analysis,” Social Science Quarterly 89, no. 4 (2008): 
1006–22; Regina Branton and Johanna Dunaway, “Spatial Proximity to the U. S.-Mexican 
Border and Local News Coverage of Immigration Issues,” Political Research Quarterly 62, 
no. 2 (2009): 289–302. 

11 Akdenizli et al., “A Report on the Media.”
12 John Sides and Jack Citrin, “How Large the Huddled Masses? The Causes and Conse-

quences of Public Misperceptions about Immigrant Populations” (paper presented at the 
annual meeting of the Midwest Political Science Association, Chicago, IL, 2007). 
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Tyler Reny, Sylvia Manzano198

Latinos.13 These metaphors can also set the range, tenor, and content of the 
public policy proposed and passed by lawmakers at all levels of government.14

While we now understand how Latinos and immigrants have been framed 
in popular discourse,15 few studies have explored the extent to which non- 
Latinos believe these stereotypes or the priming effects that these stereotypes 
might have on public opinion when seen in various forms of public media.  
We explore both in turn.

The Data

The data for this study come from two surveys, fielded by the independent 
consulting firm Latino Decisions in March of 2012, which were commis-
sioned by the National Hispanic Media Coalition.16/17 The first is a national 
telephone survey of 900 non-Latinos from across the United States. The sec-
ond is an interactive online experiment with 3,000 non-Latino respondents 
who were randomly assigned to receive different messaging about Latinos and 
immigrants from across four types of media — print media, radio, television 
news, and television and film entertainment — and then asked a number of 
questions about their views on Latinos, immigrants, and the media.

Stereotypes of Latinos

Before we examine the relationship between public opinion and media mes-
sages, we begin by establishing the extent to which respondents believe com-
mon stereotypes about Latinos. In the aggregate, we find that respondents 

13 Ted Brader, Nicholas Valentino, and Elizabeth Suhay, “What Triggers Public Opposition 
to Immigration? Anxiety, Group Cues, and Immigration Threat,” American Journal of 
Political Science 52 (2008): 959–78. 

14 Akdenizli et al., “A Report on the Media.”
15 Santa Ana 2002; Chavez 2001; Akdenizli et al. 2008.
16 Latino Decisions, “The Impact of Media Stereotypes on Opinions and Attitudes towards 

Latinos” (study commissioned by The National Hispanic Media Coalition, 2012), http://
www.latinodecisions.com/blog/wp-content/uploads/2012/09/RevisedNHMC.Aug2012.pdf.

17 The authors wish to thank Alex Nogales, President and CEO of the National Hispanic 
Media Coalition, for his support of this study. The NHMC commissioned the origi-
nal study which provided the data for this chapter in a report from September 2012 en-
titled “The impact of media stereotypes on opinion and attitudes towards Latinos.” 
Matt  Barreto and Gary Segura, co-founders of Latino Decisions, also contributed to the 
NHMC report upon which we drew, and we thank them for their contributions.

M
ed

ia
 a

nd
 M

in
or

iti
es

 d
ow

nl
oa

de
d 

fr
om

 w
w

w
.v

r-
el

ib
ra

ry
.d

e 
by

 1
72

.9
1.

71
.9

1 
on

 J
ul

y,
 6

 2
01

6
Fo

r 
pe

rs
on

al
 u

se
 o

nl
y.



The Negative Effects   199

tend to hold a number of negative and positive stereotypes about Latinos. Fig-
ure 1 shows that while over three-quarters of respondents see Latinos as fam-
ily oriented (90 %), hardworking (81 %), religious (81 %), and honest (76 %), 
 either a plurality or a majority agree that terms like “welfare recipient” (51 %),  

Don’t keep up their homes
Take jobs from Americans

Too many children
Refuse to learn English

Less educated
Welfare recipients

Honest
Religious/Churchgoing

Hardworking
Family oriented

Percentage who agree  
or somewhat agree

Note: Bars indicate the percentage of respondents who agree or somewhat agree that each 
term describes Latinos.

Fig. 1: Belief in Common Positive and Negative Stereotypes About Latinos

Note: Bars indicate the combined proportion of respondents who very often or sometimes re-
call seeing Hispanics or Latinos playing each role.

Fig. 2: Latinos in Stereotypical TV and Film Roles
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Tyler Reny, Sylvia Manzano200

“less educated” (50 %), “refuse to learn English” (44 %), and “too many chil-
dren” (40 %) also describe Latinos very well or somewhat well. A smaller pro-
portion agrees that Latinos “take jobs from Americans” (37 %) and “don’t keep 
up their homes” (33 %). While a much larger percentage of our respondents 
believe positive stereotypes, a shocking number buy into negative stereotypes.
In order to tie stereotypes to media depictions of Latinos, respondents were 
asked to think about films and television programs and to recall the roles they 
often saw Latinos play. As we see in Figure 2, the top three responses were 
criminal or gang member (71 %), gardener (64 %), and maid (61 %). Far fewer 
could recall seeing Latinos depicted in more positive or prestigious profes-
sions: doctor, nurse, educator, or lawyer.

We know, however, that public opinion about Latinos is shaped by a num-
ber of personal demographic variables as well as contextual factors. Here we 
focus primarily on respondent familiarity with Latinos.

Some scholars contend that contact with out-groups will, over time, promote  
acceptance of them.18 Were that the case, then the more familiar respondents 
were with Latinos, the less likely they would be to believe media stereotypes. To 
test this, we combined three variables into a familiarity index: whether the re-
spondent has regular interactions with Latinos, is familiar with Latino culture, 
and personally knows Latinos. In all, about 44 % of the sample was very famil-
iar with Latinos, 37 % was moderately familiar, and 19 % was slightly familiar.

Looking first at how familiarity might moderate general favorability to-
ward Latinos and immigrants, we asked respondents to use  a feeling ther-
mometer19 to register their feelings about Latinos. We found a generally fa-
vorable attitude towards Latinos but one that was influenced by a respondent’s 
familiarity with members of the group. Latinos received an average score of 
59 (out of 100) from those who were slightly familiar, 67 from those who were 
moderately familiar, and 72 from those who were very familiar.

Familiarity with Latinos had little impact, however, on belief in negative 
stereotypes. Figure 3 shows the percentage of respondents, for each level of fa-
miliarity, who agreed with any of the top four negative stereotypes about La-
tinos. We see that familiarity had no consistent moderating effect on belief in 

18 Gordon Allport, The Nature of Prejudice (New York: Addison-Wesley, 1954); Stephen  
D. Voss, “Beyond Racial Threat: Failure of an Old Hypothesis in the New South,” The 
Journal of Politics 58, no. 4 (1996): 1156–70. But see V. O. Key, Southern Politics in State 
and Nation (New York: Knopf, 1949); Hubert Blalock, Toward  a Theory of Minority-
Group Relations (New York: John Wiley and Sons, 1967); Benjamin Newman, “Accultur-
ating Contexts and Anglo Opposition to Immigration in the United States,” American 
Journal of Political Science 57, no. 2 (2012): 374–90.

19 A feeling thermometer is a scale from zero to 100 that allows a respondent to express 
 feelings towards a person or group in terms of degrees. Zero, “cold,” indicated that the re-
spondent does not like the person or group at all. 100, “warm,” indicates that they like the 
person or group a lot.
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The Negative Effects   201

negative stereotypes. More recent research on racial threat suggests that the 
impact of racial context on attitudes towards out-groups is moderated by lev-
els of segregation20 and rate of growth conditioned on baseline size of out-
group population,21 contextual indicators that were not measured in the sur-
vey and therefore were not captured by our familiarity index.

Finally, we looked at how respondents feel about undocumented immi-
grants. The survey tested the phrase “illegal aliens,” the dominant media 
frame of immigrants.22 We found, not surprisingly, that respondents had 
fairly negative attitudes about undocumented immigrants but that these atti-
tudes were moderated by familiarity with Latinos. Those with low familiarity 
with Latinos had, on average, very cold feelings towards undocumented im-
migrants (average score of 28 out of 100) compared to those with moderate 
 familiarity (36) and high familiarity (44).

20 Rene Rocha and Rodolfo Espino, “Racial Threat, Residential Segregation, and the Policy 
Attitudes of Anglos,” Political Research Quarterly 62, no. 2 (2009): 415–26; Rene Rocha 
and Rodolfo Espino, “Segregation, Immigration, and Latino Participation in Ethnic Pol-
itics,” American Political Research 38, no. 4 (2010): 614–35.

21 Benjamin Newman, “Acculturating Contexts and Anglo Opposition to Immigration in 
the United States,” American Journal of Political Science 57, no. 2 (2012): 374–90; Daniel 
J. Hopkins, “Politicized Places: Explaining Where and When Immigrants Provoke Local 
Opposition,” American Political Science Review 104, no. 1 (2010): 40–60.

22 Akdenizli et al., “A Report on the Media.”

Note: Bars indicate percentage of those who agree or somewhat agree that each stereotype de-
scribes Latinos for each level of familiarity on our familiarity scale.

Fig. 3. Negative Stereotypes by Familiarity with Latinos
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Tyler Reny, Sylvia Manzano202

In sum, we see that individuals hold both positive and negative stereotypes 
of Latinos and that negative stereotypes often correspond with negative de-
pictions on television and in film. We find that generally favorable attitudes 
toward Latinos and undocumented immigrants are moderated by familiarity 
but that negative stereotypes about Latinos persist regardless of respondents’ 
familiarity with Latinos and Latino culture, suggesting a potentially strong 
role for other sources, like media stereotypes, in shaping individuals’ attitudes. 

News Sources and Opinions about Latinos and Immigrants

Respondents were also asked what forms of media they rely on for their news 
and information and how much they trust each form. We found that a large 
number (66 %) of respondents rely primarily on television for their news, 
whether that be national cable news (30 %), national network news (18 %), or 
local news (18 %). Only 12 % rely primarily on newspapers, 11 % on the Inter-
net, and 7 % on radio.

When asked how much they trust these news sources, respondents over-
whelmingly reported that they trusted television news. 81 % of respondents 
trusted local news to be honest and accurate very often or somewhat often. 
73 % trusted national network news to be honest and accurate very often or 
somewhat often. A majority even trusted CNN (68 %), Fox News (58 %), and 
MSNBC (59 %) to be honest and accurate very often or somewhat often, sug-
gesting even further that all forms of television news could have a powerful 
impact on attitudes about Latinos and immigrants.

Returning to our feeling thermometers, we can assess the general attitudes 
towards immigrants of those respondents who indicate trust in different news 
sources. While we cannot assess causality, the trends are revealing. (See Fig-
ure 4.) A large percentage of those who trust more liberal news sources, like 
MSNBC, or public news sources, like NPR and PBS, which tend to be con-
sumed by those with more liberal worldviews, feel warmly towards Latinos. 
Those who listen to more conservative media, like Fox News and talk radio, 
tend to feel less warmly towards Latinos.

Returning to our data on stereotypes, we can break down the percentage of 
respondents who agree with negative stereotypes in terms of their choices of 
news sources. As we see in Figure 5, those who watch Fox News are the most 
likely to agree with negative stereotypes about Latinos, followed by network 
news viewers, and then MSNBC viewers. The trend persists for all negative 
stereotypes.

We can also examine those who listen to radio for their news and informa-
tion. Comparing those who listen to conservative talk radio and NPR, we see a 
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The Negative Effects   203

Note: Numbers indicate percentage of respondent who felt warm, neutral, or cold towards 
 Latinos across different trusted news sources.

Fig. 4. Attitudes Towards Latinos by Trusted News Sources

5

31

64

7

31

61

7

33

60

9

31

60

8

38

54

9

35

56

NPR

Pe
rc

en
t

Warm Neutral Cold

Talk radioFox NewsCNNMSNBCPBS

Note: Numbers and bars indicate percentage of respondents who agree or somewhat agree 
with each stereotype for viewers of three different media sources.

Fig. 5. Latino Stereotypes by News Sources
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Tyler Reny, Sylvia Manzano204

large divergence in belief in negative Latino stereotypes. (See Figure 6.) Con-
servative talk radio listeners are 22 percentage points more likely to believe 
that Latinos take jobs from natives, 16 percentage points more likely to think 
that Latinos have too many kids, 7 percentage points more likely to think that 
Latinos are on welfare, and 6 percentage points more likely to think that Lati-
nos refuse to learn English than their NPR listening counterparts.

Similar to the patterns above, we also find differences in the attitudes towards 
undocumented immigrants of those who trust different news sources. 70 % of 
respondents who trust Fox News feel cold towards undocumented immigrants 
compared to just 46 % of those who trust NPR. See Figure 7 for the full details.

In sum, we see that respondents rely primarily on television for their news  
and information and that they trust this news to be honest and accurate. As-
sessing feeling thermometer ratings toward Latinos and undocumented im-
migrants across different programs showed small but consistent patterns of 
more positive feelings for viewers who trust more liberal news or non- partisan 
news compared to those who trust more conservative sources, like Fox News 
or conservative talk radio. Returning to agreement with negative Latino ste-
reotypes across various programs, the trends are starker. Those who watch 
Fox News are more likely to agree with negative stereotypes about Latinos 
than those who view network news or MSNBC. Similarly, those who listen 
to conservative talk radio are more likely to agree with negative stereotypes 
about Latinos than those who listen to NPR. 
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Note: Numbers and bars indicate the percentage of talk radio and NPR listeners who agree or 
somewhat agree with each stereotype. 

Fig. 6. Belief in Latino Stereotypes by Radio Audience
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The Negative Effects   205

While we cannot address issues of potential reverse causality with obser-
vational data, we are confident that strong relationships exist among viewing 
and trusting more conservative news sources, having colder feelings towards 
Latinos and undocumented immigrants, and agreeing more strongly with 
negative stereotypes. Other research, however, suggests that the relationship 
might be causal. As Akdenizli et al. (2008) point out, conservative voices on 
cable television and talk radio played a crucial role in framing the debate on 
comprehensive immigration reform, mobilizing grassroots opposition, and 
stymying the immigration reform debate in 2006 and 2007.23

Priming Experiment

While the previous survey found strong correlations between media con-
sumption and attitudes towards Latinos, we were unable to measure directly 
the impact of the medium and the message. Given that respondents trust 
some media sources more than others, and that media elites use a variety of 

23 See also “Campaign for President Takes Center Stage in Coverage” (Pew Research Cen-
ter, Journalism and Media, 2007), http://www.journalism.org/2007/08/20/campaign-for-
president-takes-center-stage-in-coverage/.

NPR

Pe
rc

en
t

ColdWarm Neutral

PBS MSNBC CNN Talk radio Fox News

Note: Numbers indicate percentage of respondent who felt warm, neutral, or cold towards “Il-
legal Aliens” across different trusted news sources.

Fig. 7: Trusted News Sources and Attitudes Towards Undocumented Immigrants
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Tyler Reny, Sylvia Manzano206

frames, metaphors, and stereotypes when talking about Latinos and immi-
grants, it is possible that some media and some messages have a stronger im-
pact on respondents’ attitudes than others. Using data from an interactive on-
line experiment, we were able to test different combinations.

Participants in the experiment were randomly assigned to one of ten 
groups. The first two groups received either no stimulus or a placebo. The re-
maining respondents either watched a positive or a negative TV or movie clip 
(entertainment prime), watched a positive or a negative TV news story (TV 
news prime), listened to a positive or a negative radio clip (radio prime), or 
read a positive or a negative print article (print prime).24 Following the prime, 
respondents answered questions on their views about Latinos, immigrants, 
and the media. We focus on comparing those who received positive primes 
and negative primes below.

Positive Stereotypes

Looking first at media and positive stereotypes, respondents who were ex-
posed to positive primes were more likely to agree that positive stereotypes 
applied to Latinos than those who were exposed to negative primes. The pat-
tern held across the positive stereotypes. In Figure 8, we present the percent-
age point difference between those given the positive prime who agree with 
the stereotype and those given the negative prime who agree. We see that the 
primes have large effects on respondents’ perceptions of Latinos as honest, 
neighborly/welcoming, and patriotic. 

Negative Stereotypes

We find that media-message primes have an equally large and consistent effect 
on beliefs in negative stereotypes. As Figure 9 shows, the negative prime effec-
tively heightens beliefs in negative stereotypes across every media type for every 
stereotype. As with the positive stereotypes above, we see that television news 
has the strongest effect in priming attitudes about Latinos and immigrants fol-
lowed by talk radio. We also notice that even non-authoritative popular enter-
tainment has the power to color attitudes towards Latinos and immigrants.

24 Because the NHMC/Latino Decisions study used actual media clips, the positive/nega-
tive treatments for each media type are somewhat different, not a simple manipulation of 
 language or frame across each media type. Thus, we are comparing how subjects respond 
to real-world media clips, not laboratory-controlled experimental manipulations. What 
internal validity we lose from the lack of a perfectly controlled environment we gain back 
through the use of real-world stimuli.
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Fig. 8. Treatment Effect of Positive and Negative Primes on Positive Stereotypes
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Fig. 9. Treatment Effect of Positive and Negative Primes on Negative Stereotypes
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We also see, however, the power of positive primes to decrease belief in neg-
ative stereotypes about Latinos. Less than half of those in each positively 
primed group agreed with negative stereotypes. 

Finally, we tested how much respondents associated Latinos with undoc-
umented immigrants across experimental conditions. Figure 10 shows that, 
regardless of positive priming, either a plurality or a majority of respondents 
still cling to the belief that most Latinos are “illegal” immigrants. The nega-
tive primes, particularly the TV news and entertainment treatments, had a 
sizable effect. It may be that the “illegal” narrative has been so deeply en-
grained in the popular discourse about Latino immigrants25 that it would 
take significantly more exposure to positive primes to disabuse respondents 
of this characterization of Latino immigrants. Our findings highlight the 
 importance of positive depictions of Latinos and immigrants in the media, es-
pecially the press, in decreasing belief in negative stereotypes and increasing 
belief in positive stereotypes.

While compelling, our experimental findings face a few limitations. In par-
ticular, we do not have the ability with these data to assess the duration of the 
priming effect. Research on campaign advertising has found that the persua-

25 Leo Chavez, The Latino Threat: Construction Immigrants, Citizens, and the Nation (Palo 
Alto, CA: Stanford University Press, 2013). 

Note: Bars indicate difference between percentage who agree with each Latino stereotype 
for respondents exposed to the negative prime and percentage who agree for respondents 
 exposed to the positive prime. 

Fig. 10.  Association of Latinos with “Illegal Immigrants” across Experimental Conditions
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sive effects of advertisements decay quickly after exposure.26 Two important 
differences exist between these primes and campaign advertising, however. 
First, individuals tend to minimize cognitive dissonance by avoiding ex-
posure to ideologically conflicting messages, constructing “echo chambers.”27 
Thus, we expect that respondents would tend to minimize their contact with 
conflicting stories and images of Latinos and immigrants. Second, as noted 
above, Latinos and immigrants in the United States have traditionally been 
portrayed negatively by political and media elites, limiting audience’s expo-
sure to positive frames. Media, then, has helped to create and maintain the 
stereotypes through which Americans evaluate Latinos and immigrants.

Conclusion

This chapter highlights the role that stereotypes play in common perceptions 
of Latinos and immigrants and the role that the media play in crafting atti-
tudes and opinions about the fastest growing segment of the population. More 
specifically, we have leveraged two unique datasets to examine public atti-
tudes about Latinos and immigrants and the effect of media in shaping those 
attitudes. We found that respondents held  a variety of contrasting positive 
and negative stereotypes about Latinos and immigrants and that their belief 
in these stereotypes, as well as their general attitudes towards Latinos, were 
correlated with their media choices. In particular, those who consume and 
trust conservative media are more likely to agree with negative stereotypes 
and hold less favorable views about Latinos and immigrants while those who 
consume and trust liberal media are slightly more likely to reject those neg-
ative stereotypes and hold more favorable views of Latinos and immigrants.

While the observational data allowed us to establish correlations between 
media consumption and attitudes, we were unable to determine the causal 
effects of positive and negative primes on attitudes. Our experimental data, 
however, offered some insight into the power of positive and negative primes 
across a variety of media sources. In particular, we found that different forms 
of media can increase or decrease agreement with both positive and negative 
stereotypes about Latinos. In particular, authoritative sources, like television 
news, had the largest effects.

26 Seth Hill, James Lo, John Zaller, and Lynn Vavreck, “How Quickly We Forget: The Du-
ration of Persuasion Effects from Mass Communication,” Political Communication 30, 
no. 4 (2013): 521–47. 

27 Cass Sunstein, Republic.com 2.0. (Princeton, NJ: Princeton University Press, 2007).
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Abstract
Trotz der zunehmenden Bedeutung von Latinas und Latinos sowie Migrant*in-
nen für das U. S.-amerikanische soziale, ökonomische und politische Leben  
sind diese nach wie vor mit Stereotypisierungen und Diskriminierung in der  
Gesellschaft und durch die Medien konfrontiert. Wenig ist jedoch darüber 
bekannt, mit welchen Stereotypen diese Gruppen sich am häufigsten aus-
einandersetzen müssen, oder darüber, ob die Medien diese Bilder eher ver-
stärken oder abschwächen. Die Auswertung einer repräsentativen Telefon-
umfrage unter Nicht-Latinos in den USA zeigte, dass die Befragten auf eine 
große Bandbreite teils widersprüchlicher, positiver und negativer, Stereotypen 
zurückgriffen, und dass ihre Ansichten mit ihrer Medienwahl und -nutzung 
korrelierten. Vor diesem Hintergrund machen wir von einer experimentel-
len Online-Umfrage Gebrauch, um die Auswirkung verschiedener Arten  
medialer Botschaften auf die individuelle Haltung zu untersuchen. Die Da-
ten zeigen klar, dass verschiedene mediale Botschaften den Glauben an ne-
gative Stereotype über Latinas und Latinos sowie Migrant*innen verstärken 
können. Unsere Ergebnisse heben die wichtige Rolle hervor, die Nachrichten- 
und Unterhaltungsmedien bei der Herausbildung von Haltungen gegenüber 
dem am schnellsten wachsenden Segment der U. S.-amerikanischen Bevölke-
rung spielen.
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